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Prime, Southern Cross, WIN and Imparja are seeking to understand the value of local news services
in regional Australian communities to ascertain likely responses to possible changes to these
services, including the likelihood of individuals and groups within the community taking action to help
champion the need for change.

JWS Research has undertaken research designed to gain a robust picture of the attitudes of
Australians living in regional areas of NSW, Victoria and Queensland, to assist in determining:

s Community attitudes to local news and information services;

% How communities engage with their local news services, including formats and frequency and use
of regional vs state-wide services, e.g. dailies, online news;

+ How valuable local news services are perceived to be relative to other sources;

+ Similarities and differences between both individuals and representatives of communities groups,
such as local businesses, sporting and community groups; and

+ Reactions to government announcements of possible service changes, or lack of change, how the
changes might affect behaviour, and how these changes might be used to prompt local residents
to take some form of action to support change.
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* Detailed sample breakdown and respondent profiles included in the Appendix.



Importance of access to a ‘local news’ or bulletin on TV

Total important

TOTAL IMPORTANT

89% 89%
88%
im 0,
veryimportant - o 83%

2% 2%
Fairly important 22% I l

Males Females 18to 39 40to 64 65+
years years years

————————

Not very important 10%

Significantly higher among:
* 40 to 64 years (70%)

Not at all important 4%

TOTAL UNIMPORTANT 14%

Q3. How important is it to you to have access to a ‘local news’ or bulletinon TV. Is it....?
Base: All respondents, n=1,200
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Knowledge on the rules governing commercial media
broadcasting and ownership within Australia

A lot 3%
— 33%
. Significantly higher among:
[0 A S ————
A little 30% ” . Nsw (36%)
Not very much 41%
= 67%
T K Significantly higher among:
Nothing at all 26% ¥ . Qld (33%)

Q7. How much would you say you know about the rules governing commercial media broadcasting and ownership within Australia? Would you say you
know...
Base: All respondents, n=1,200



Initial change consideration Post-message change consideration
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Q8. Some people say the rules regulating media ownership and TV broadcasting requirements in regional Australia should be updated and changed while
some that they should be kept the same. Would you say you are more on the side of changing and updating the commercial media ownership and
broadcasting rules OR more on the side of keeping the rules the same? / Q14. If you knew that the television broadcast of your local news might no longer
exist UNLESS the rules governing commercial media broadcasting and ownership are changed, would you say you are more on the side of updating and
changing the rules OR more on the side of keeping the rules the same?

Base: All respondents, n=1,200 4 Significantly higher than ‘initial’ at 95% confidence interval




Main reasons to CHANGE the commercial broadcasting and ownership rules (%) Net Agree
(Agree —
Disagree)
Local businesses depend on regional TV to
advertise to local areas at a cost effective rate
and if regional TV suffers it will be far less

effective for local, small and medium sized
businesses

+77

Regional television broadcasters play an
important role keeping local communities
informed about issues and events that are
important to them and they need to be able to
keep doing this

+76

The media rules should be changed so
regional TV networks can continue to provide
local news and information and not face the
prospect of cutbacks

+75

Regional TV employs over 2,500 people and
some of those jobs will be at risk if there
aren't changes made to support regional TV

+68

The media rules were introduced back in 1992
before we had the internet, smartphones,
tablets and video streaming on demand, none
of which are regulated in the same way as
regional TV

+63

m Strongly Agree = Agree Neutral = Disagree m Strongly Disagree = Not sure

Q9. I am now going to read a list of statements that some people have said are reasons to update and change the rules regulating media ownership and TV
broadcasting requirements in regional Australia. Please indicate the extent to which you agree or disagree with each statement.
Base: All respondents, n=1,200




Other reasons to CHANGE the commercial broadcasting and ownership rules (%) Net Agree
(Agree —

Disagree)

People in regional and rural Australia already
struggle to have their issues covered properly

in the media. If the rules don't change, that
situation will get even worse

+62

Over the past 15 years, 16 television
newsrooms have either been closed or scaled
back. Without a change, these cuts will
continue and could get worse

+55

The media rules should be changed because
they give capital city TV and internet content
providers an unfair advantage over smaller
regional operators

+54

If the media rules aren't changed, regional
broadcasters will be forced to scale back their
operations

+44

If the media rules aren't changed, regional TV
networks may not be able to provide a local
news service at all

+42

m Strongly Agree = Agree Neutral = Disagree m Strongly Disagree = Not sure

Q9. I am now going to read a list of statements that some people have said are reasons to update and change the rules regulating media ownership and TV
broadcasting requirements in regional Australia. Please indicate the extent to which you agree or disagree with each statement.
Base: All respondents, n=1,200




Support of changes to the media laws (%)
Net Support
(Support — Oppose)

Ensuring that any TV network that
broadcasts in regional areas has to
broadcast local news, sport and
weather

+90

Allowing regional TV networks to
expand and broadcast into new

_ +83
regional areas

Allowing regional TV networks to
merge with other media companies as
long as they continue to broadcast
local news, sport and weather

+69

m Strongly Support ®=Somewhat Support Neither Support nor Oppose ®=Somewhat Oppose mStrongly Oppose ®=mUnsure

Q10A. As you may know regional free-to-air TV stations like Prime, Win and Southern Cross are facing increased pressure from the internet and larger
metropolitan TV networks. To compete and to continue to provide local news, sport and weather, they would like some changes to the media laws. | am now
going to read out some of the changes that they are seeking and I'd like you to let me know if you support, these changes, oppose them or neither support

nor oppose them?

Base: All respondents, n=1,200 9



. ) Net Concern
Concerns with the following (%) (Concerned —
Not concerned)

Local businesses losing their access
to cost-effective TV advertising that 53 +72
targets the local area

®mVery concerned = Quite concerned = Not very concerned m Not concerned at all = Unsure

Local charities and community groups
losing access to free adverting on
regional TV

Losing touch with what is going on in
your local, regional or rural
community

Losing local weather updates on the
TV

Losing local sports coverage on the
TV

Q10B. How concerned would you be about...

Base: All respondents, n=1,200 10
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49% 18 to 39 years 39% New South Wales 41%

Women 51% 40 to 64 years 42% Queensland 32%
65+ years 18% Victoria 26%

Active community members

Business owner 18%

Executive member of sporting organisation 7%

Executive member of community organisation 15%

Marginal

Non marginal

51%
49%

11



